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Gasteumfrage

Gender:

| prefer not to answer

3(2,1%) |

Female 75 (51,7%) —
\_ Other 1 (0,7%)

Deutschland:

145 1IDM
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Gasteumfrage

Mobility

Which means of transport did you use to arrive at your holiday
destination? *

80%

60%

40%

20%

0%

é

79,3%

Car Hybrid car

*Main means of transport (based on km travelled)

2,1%

E-car

2,1%

Other
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145

What was your preferred mode of transportation during your stay? *

43,4%

40%
30%
20%

10%

5,5%

34% o8y 28% D
. . . 14% 579 07%
- || ||

Car Local bus  Hiking Hybrid Long Bicycle | did not E-car Camper Train
bus car distance use any van
bus/coa... of these

0%
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Gasteumfrage
Mobility

Are you familiar with the Guest Pass (Mobil Card South
Tyrol)?

Yes
/110 (75,9%)

No 35 (24,1%) .

é *Only for the Yes Responses
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Did you make use of the Guest Pass during your holiday in South Tyrol? *

50

40

30

20
17

10

44% 15% 9%

Frequently Rarely Never
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Gasteumfrage

Expenses/cost

With whom do you travel?

94,5%

50%

40%

30,3%

30%

20%

10%

0%
With partner With family

11,0%

Alone

2,8%

Other

1,4%
L

In a group
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How many adults? *

56,8%

2 03 @4 05 @6

How many children? *

29,5% —

— 25,0%

~—6,8%

N 4,5%

31,8% —

o0 @102 03 @4 @6

*Only for the Response: "With family/children” %
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Gasteumfrage IDM
Expenses/cost 145

What type of accommodation did you choose?

37,2%

35%

30%

25%

20%

17,2%

15%

10%

6,2%
5% 3,4%
0% -
Half board Without board Bed & Breakfast ¥4 board Full board
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MARKETERS.

Expenses/cost 145

How satisfied are you with the current relation of quality and price in destination? (5 = very satisfied, 1 = unsatisfied, 0 = no answer)

Accommodation 33.8% 16,6% 3,4%

Food and beverages 34,5% 7.6%

Recreational activities (eg., museums...

10,3% 13,1% 62,8%

SKi lift
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Gasteumfrage

Reason for holiday and activities

How did you hear about the region?

59

60

40
37

20

10

Other

24

17% 8%
Google or other Destination
search engines rating/reviews

platform

6%

Accommodation
providers

6%

Social Media

5%

Media/MNews
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7
3
5% 2% 1 19
| ____|
South Tyrol Tourist offices of the  Tour operators/travel
advertising destinafion agencies

Villndss-Lisen

%
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Gasteumfrage IDM s
Reason for holiday and activities 145

How important are the following factors in choosing your holiday destination? (5 = very important, 1 = unimportant, 0 = no answer)

Being active (hiking, e-biking, mountainbiking)
Combination city and mountains

Contact and exchange with the local population
Doing something for the mind/education
Enjoying the region’s natural landscape
Feeling at home

Finding some inner peace/enjoying the silence

Individual and exclusive experiences

Spending time with partner/family/friends

Trying typical regional food & beverages 35,9% 4.8%

5e4e3 020100

¢ -
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Gasteumfrage

Reason for holiday and activities

145

Why did you choose this region as your holiday destination?

Have the expectations you had prior to the trip been fulfilled? (1 = Not at all fulfilled, 4 =
Completely fulfilled) 4 107

73,79%

34

w

23,45%

N

4
2,76%

0 20 40 60 80 100
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Gasteumfrage IDM i

Reason for holiday and activities 145

Which of the following did you use/try during your stay?

140 136
120
100

80

60

40

20

94%

73
20 .
15 13 13 12
6 6
50% 26% 26% 15% 14% 1% 10% 9% 9% 8% - 4% - 4%

Hiking trails Shopping of Museums and Hiking bus (to Natural Guided activities Playgrounds Other Cycling Ski lift Vie ferrate\n Bicycle Rental Climbing
regional/agricu... cultural offers\n Lisner Alm swimming (e.g. guided bike routes/Bike trails park/hall
products meadow, pond\n or hiking tours,
Gréden/Val tastings)
Gardena, events)
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Géasteumfrage IDM s

Sustainability 145

What do you associate with the term “sustainable tourism™? (5 = totally agree, 1 = disagree, 0 = no answer)

Careful/sustainable production of regional products 62,1%

5,5%

Clean air 14,5%

Conservation of resources at accommodations/ gastronomy 6,9% I 4,8%

Emission-free/low-emission travel

Employee satisfaction in the workplace (family-friendly workplace, equal opportunit...

Landscape-friendly architecture 20,7% 12,4%

Low/no use of plastic at accommodations/gastronomy/restaurants 33,1% 5,5%

Pedestrian-friendly villages with car-free streets 9.7%

4.8%
Preservation of cultural heritage 73,1% 20,7%

Use of green energy at the various accommodations and other tourist infrastructure 60,7% 26,2% 8,3%

Use of public transport on site 26,2% 13,8%
Use of regional and/or organic products for gastronomy/restaurants
Use of tap water as drinking water

Waste recycling

oo5e4e30n2el el
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Géasteumfrage IDM i

MARKETERS.

Sustainability 145
Are you fami”ar with tourism sustainability Which sustainability certifications do you know?
certifications? v

Umweltzeichen Osterreich
Travelife, Biosphere
Tourcert

No
126 (86,9%)

Slow Food Travel , Alpine Pearls

S Nachhaltigkeit

Nachhaltigkeitslabel Sudtirol
Nachhaltig - Level 3 Zertifikat, TourCert
Esg

Ecolabel

casa clima

How important is certification when selecting your ideal holiday region? (1 = Unimportant, 5 = Very important) *

— Yes 19 (13,1%) ...‘

How important is certification when selecting your ideal holiday region? (1 = Unimportant, 5 = Very important)

5 E—7
11,72%
I - 1
4 T828%
I 55
3 737,939
, . 12
8,28%
; 20
13,79%
0 50 100

é *Only who is familiar with certifications %
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Gésteumfrage IDM
Sustainability 145

Would you return to this destination for holiday?
Yes 142 (97,9%) —

L No 3 (2,1%)

Why?

Gibt zu viele andere schéne Regionen und Hotels in Stdtirol
Wir wollten in Gréden Skifahren und nicht an diesem kleinen Skilift!!
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Géasteumfrage IDM i
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Sustainability 145

Net Promoter Score

75

/2

-100 100
Category ‘ Responses Percentage
Detractor(0-6) 6 4,14%
Passive(7-8) 29 20,00%
Promoter(9-10) 110 75,86%

Gesamt 145 100,00%
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Gasteumfrage

General questions

How long do you stay in the region?

62
41
2,8% |33/

60
50
40
30
20

10

1" 10

more than 7 nights 4 nights 5 nights
7 nights

10

9% I,B%

6 nights

7

3 nights

2
-1 4%

2 nights
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What type of accommodation did you choose?

40
31
30 29
20
10
3
2
9,0% 6,2% 1,4% 0,0% .2,1% -1,4%
1 0,7% 1 0,7% 0
’ - B&B/ Farm Holidays 5/4/4s Star 3/ 3s Star Hotel 1/ 2 Star Hotel Camping
Apartments / Hotel
1 night | am a day Residence /
guest Guesthouse
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Gasteumfrage IDM &5

General questions 145

Is this your first stay in this region?

No 113 (77,9%) —_

"N Yes 32 (22,1%)
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Gasteumfrage IDM

General questions 113

How often have you visited this region in total? *

,—4-10 times 33 (29,2%)

more than 10 times 57 (50,4%)

S\ 2-3 times 21 (18,6%)
Once 2 (1,8%)

E *Only if the Response of question "Is this your first stay in region?" is No. E


https://app.powerbi.com/groups/me/reports/0f9bc3c8-f1cb-48d4-a189-9c7e4a56f344/?pbi_source=PowerPoint

Gasteumfrage

General questions

*

é

At what time of year did you visit this region? *

91

80

60

40

20

81%

Summer

Only if the Response of question "Is this your first stay in region?" is No.

50%

Autumn

45%
Winter
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113

25

22%
Spring
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Gasteumfrage IDM

General questions 145

Have you holidayed in other regions of "Sudtirol/Alto Adige"?

s Yes 117 (80,7%)

No 28 (19,3%) J
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Gasteumfrage IDM

General questions 117

How often have you been on holiday in "Stdtirol/Alto Adige"? *

more than 10 times 83 (70,9%)

4-10 times 26 (22,2%)

2-3 times 7 (6,0%)
1 time 1 (0,9%)

*Only if the Response of question "Have you holidayed in other South Tyrolean holiday regions?" is Yes.

< =
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Gasteumfrage

General questions

In which holiday region did you overnight? *

80
60
50
47
45
41 40
40
20
6% 1% 8% 5% 3% 0% 8% 5% 4%

0

Villnésstal/Val Brixen/Bres... Seiser Meran/o and Groden/Val Alta Badia\n  Bolzano/Bo... Vinschgau/Val Bruneck/Bru...

di Funes and Alm/Alpe di surroundings Gardena and Venosta and
surroundings Siusi\n surrounding... surrounding...

E *Only if the Response of question "Have you holidayed in other South Tyrolean holiday regions?" is Yes

39

3%

Drei
Zinnen/Three
Peaks\n

33

8%

Sterzing/Vip...
and
surroundings

30
26

6% 2%

Ahrmtal/Valle Kronplatz/Plan
Aurina de Corones
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24
20

1% 7%

Alto Eggental/Val

Adige/Sudtirol d'Ega\n
Wine Road

N
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Die Herkunftsregionen in den Hauptmarkten Deutschland und Italien decken sich mit

jenen von Sudtirol insgesamt

> Die Werte fur die Anreise mit Hybridauto und Zug sind relativ hoch

> Rund 76% geben an den Sudtiro Guest Pass zu nutzen; insgesamt 76% davon taglich
bzw. hautfig

> Die Gaste sind mit dem Preis-Leistungs-Verhaltnis in den Bereichen Unterkunft sowie
Essen&Trinken mehrheitlich zufrieden bis sehr zufrieden

> Empfehlung von Verwandten und Bekannten ist die beste Werbung (41%)

23
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> Die Hauptreisemotive stimmen mit dem Angebot und der Profilierung Uberein (intakte
Landschaft, Aktivurlaub, Wandern, innere Ruhe finden & Entspannung)

> Mit Nachhaltigkeit werden am starksten die saubere Luft, die Nutzung von
Leitungswasser als Trinkwasser und das Abfallrecycling assoziiert

> Rund 87% kennen keine touristische Nachhaltigkeitszertifizierung

> Fur die Minderheit der ,Experten® ist eine Nachhaltigkeitszertifizierung mehrheitlich
sehr wichtig

> Villndss-Lusen hat viele Stammkunden, die schon ofter in der Region waren

> Rund 74% waren mit ihrem Urlaub sehr zufrieden; das ist ein sehr hoher Wert

> Im Winter und Fruhling scheint es noch Potential zu geben

24
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